CHECKLIST FOR MONITORING SMOKELESS SAMPLING VENUES

1.	The sampling venue itself:
· Cannot be located next to or immediately across from (in any direction) any space that is used for youth-oriented activities.
· Must be enclosed with opaque material (except for the entrances and exits).
· For tents:
· Tent material can be no more than 12 inches off the ground or floor and must extend at least 8 feet above the floor or ground (or to the ceiling of the tent). 
· If the tent material does not extend all the way to the floor or ground (has a gap of no more than 12 inches), the area below the tent material must be covered with material that restricts visibility into the tent but it can allow for airflow into the tent. 
· Must prevent anyone outside from seeing into the tent or venue (unless they make unreasonable efforts to see in like lifting up the bottom of the tent). 
· Cannot have any tobacco product advertising on its exterior.
· Cannot have any brand name on the exterior except to identify it as a Camel Smokeless (or Snus or Dissolvables), Skoal/Copenhagen or other smokeless brand Adult-Only Sampling Venue.
· Cannot have signage on the exterior that implies that Camel/RJR/UST/other smokeless manufacturer or the promoter is sponsoring the event where the sampling is taking place (Ex: Camel Snus proudly sponsors BigEvent.)   

2.	Checking identification to get into the tent/venue:
· Everyone entering needs to be of legal age to purchase smokeless tobacco in the state in which the event is taking place.
· Every person entering the tent/venue must show a government-issued photo ID to an on or off duty law enforcement officer, or to a security guard licensed by a governmental entity.

3. Inside the tent/venue: 
· No branded merchandise can be available.  This includes employees wearing shirts or other clothing with the brand name on the clothing. 
· No alcohol can be served. 
· Visitors can take out of the venue only one package of whatever is being sampled and that package cannot contain more than 8 individual portions of the product (8 sachets of Snus or 8 orbs/strips or sticks) and the package can weigh no more than 15 grams (0.53 oz). 
· The same restriction applies for coupons for free products – one per person.  If the coupons are for discounts on products, this restriction will not apply. 
· The promoter must make reasonable steps to ensure that visitors receive only one sample package PER DAY.  (So they need to have an effective system in place to keep people from coming back repeatedly on the same day to get more samples.)

