Tobacco Advertising in Travis County

A'Closer look at the tobacco disparity throu
advertisements




NOTICE:

NTobacco use 1 S the number
death in the United States. It claims more than
400,000 lives every year, more than AIDS, alcohol,




WHOQO Uses Tobacco andHY?
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ARALYSIS OF THE MDD SECGHENTATION
STUDY AMONG BLACK SMOKERS

' In addition,
incidence is higher among Blacks than among the total adult population
(1981: 40% vs. 33Z). With this higher smoking incidence and continued

population growth, Blacks represent an increasingly important opportunity
segment.

- Blacks are more interested in buying cigarettes for the image it pro-
jects to others (i.e., importance of the “Stylish" segment).

- Blacks tend to buy less things to 1mprove themselves, they appear less
concerned about health related issues (i.e., Blacks don't necessarily
identify with the motivations of the "Concerned" and "Moderation" segments)
and are more prone to buy on impulse,



http://legacy.library.ucsf.edu/tid/bwa95d00

R.J. REYNOLDS TOBACCO COMPANY
NEW MENTHOL CIGARETTE INTRODUCTION

WHY BLACK CONSUMERS ARE DIFFERENT

Prestige, status, pride and luxury are extremely important to Blacks
who, ag a people, were historically denied those things.

It must be remembered that while most ethnic groups came willingly to
America looking for freedom or opportunity, Blacks did not. Blacks
were separated from their families and taken against their will to an
unknown faraway country to live and work as slaves,

Even after slavery was abolished, Blacks suffered economic hardships
and social segregation which set them apart from others in this country.

The physical and psychological deprivation that occurred during and
after glavery gave rise to certain wants and needs which, even today,
affect Black consumer behavior. Some of those wants and needs include
stronger than average desires for the following:

Instant gratification

Respectful recognition

Status and prestige

Acceptance or belonging

Safety and security

Family life that is whole, complete and happy

Four of these areas merit further discussion in terms of their

The desire for instant gratification reflects the inclination of a deprived
people to get as much satisfaction as they can as soon as they can. And it
may explain, to some degree, the tendency of Blacks to smoke cigarettes
at a greater rate than the rest of the population.

http://legacy.library.ucsf.edu/tid/rgo20c00
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HISPANICS SEEM TO HAVE A DESIRE FOR PREMIUM/BIG BRANDS POSSIBLY TO

DEMONSTRATE THEIR PROGRESS-

ANOTHER way HISPANIC SMOKER SEEM TO WANT TO DEMONSTRATE THEIR PROGRESS

IS IN THEIR DESIRE TO BE SEEN AS STYLISH AND HIGH CLASS

HISPANIC MARKET OPPORTUNITY ASSESSMENT

'PROGRESS UPDATE PRESENTAT [ON

FrRoM A TACTICAL PERSPECTIVE RJR's HISPANIC APPROACH HAS
INCORPORATED CULTURAL IDENTITY AND USED SPANISH LANGUAGE THEREBY

MAXIMIZING RELEVANCE To 75-807 oF THE MARKET (MONOLINGUAL SPANISH
GROUP)« THIS 1S5 ESSENTIALLY WHAT THE OTHER TOBACCO MARKETERS ARE
DOING.

http://legacy.library.ucsf.edu/tid/xli25d00
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MINORITY AFFAIRE PREBENWNTATION
to
Jim Johnston

March 22, 1991

REMBON FOR BEING

u " by creating a more
positive environment that will help increase sales of

"A Different View"

Blacks and Hispanics traditionally link their trial and sible corporate
purchase of products, and their legislative and

editorial support, directly to their understanding and

belief that a company cares about their communities and

lssues. y activities

Work directly with:

== Contributions

== Government Relations

== Public Issues (Smokers' Rights)
-= Marketing

-= Field Sales

-- Sports Marketing

== Purchasing

-- Parsonnel

-- Youth-Shouldn't-Smoke Initiative

Coordinate and/or participate in all Company activities
that touch minority audiences, to (1) leverage
opportunities and contacts, and (2) gain optimum
communications, credibility and goodwill for RJRT.



http://legacy.library.ucsf.edu/tid/zja86b00

The following slides indicate a
concentration of populations in Travis
County based on certain demographics

These are also the same areas with more
than 80% prevalence of tobacco POS
price points and stor
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Low SES Populations and Tobacco Use

A The greatest single predictor of tobacco use is low
socioeconomic status (SES)

A Poverty is directly related to tobacco use

A Low SES communities are less likely to have members
who participate in cessation programs or receive
cessation advice

A Tobacco advertising is more prominent in low SES
communities

A Americans below the poverty line are 40% more likely
to smoke than those at or above the poverty line



30-40%

Colors correspond with percent of Adults.




