
Tobacco Advertising in Travis County

A closer look at the tobacco disparity through 
advertisements



NOTICE:

ñTobacco use is the number one cause of preventable 

death in the United States. It claims more than 

400,000 lives every year, more than AIDS, alcohol, 

car accidents, murders, suicides, illegal drugs and 

fires combined. Every day, 1,000 kids become 

regular new smokers and another 1,200 Americans 

die from tobacco use.ò (Jester)



WHO Uses Tobacco and WHY?
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The following slides indicate a 

concentration of populations in Travis 

County based on certain demographics

These are also the same areas with more 

than 80% prevalence of tobacco POS 

price points and store front marketingé







Low SES Populations and Tobacco Use

ÅThe greatest single predictor of tobacco use is low 
socioeconomic status (SES)

ÅPoverty is directly related to tobacco use

ÅLow SES communities are less likely to have members 
who participate in cessation programs or receive 
cessation advice

ÅTobacco advertising is more prominent in low SES 
communities

ÅAmericans below the poverty line are 40% more likely 
to smoke than those at or above the poverty line 
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Colors correspond with percent of Adults. 


